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Marketing tools for your practice
to start a successful new year.
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WE'RE SO HAPPY YOU'RE HERE!

Marketing to attract and retain patients can be overwhelming—from planning social media
content to delivering an exceptional patient experience and getting that five-star rating online.

That's where My Marketing Team comes in. An exclusive benefit for practices participating
in the VSP Global® Premier Program, we're here to support your practice with marketing
resources, so you can spend more time caring for your patients.

This quarterly marketing playbook breaks down a game plan so you can win in 2022!
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Campaign Highlight

CQ My Marketing Team™

SOCIAL MEDIA POSTS

74% of consumers rely on social media
to guide purchasing decisions', and that
number continues to increase! Download
the latest “Your Benefits Just got a Fresh
Start” social media content to remind
your patients that they have new benefits

to use.
DOWNLOAD
ASSETS

PRO TIPS FOR SOCIAL MEDIA

YO
‘ BENEEI.TS
JUST GO _
, AFRESH
L START

™
<

Looking to boost your social media presence in 20227

* Utilize a social media management platform to schedule your posts and organize content!
Platinum level practices participating in the Premier Program receive complimentary access
to Hootsuite as well as access to an exclusive content library. Request your account here.

* Try out Instagram Reels! Not sure where to start? Learn the best practices and tips here.

* Consider something new in '22 and leverage influencer marketing for your practice.

VIDEO SPOTLIGHT

Want to learn more about using

our marketing campaigns? Watch
our video tutorial here!
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1 https://www.fundera.com/resources/small-business-marketing-statistics



https://www.youtube.com/watch?v=PaYMBY426BA
https://www.vspproviderhub.com/premier/my-marketing-team/marketing-campaigns/New-Year-New-Benefits.html
https://www.vspproviderhub.com/premier/my-marketing-team/social-media.html
https://www.vspproviderhub.com/premier/my-marketing-team/marketing-101/Lets-Get-Real-About-Instagram-Reels.html
https://www.vspproviderhub.com/premier/my-marketing-team/marketing-101/How-to-Leverage-Influencer-Marketing-for-Your-Practice.html

SEND AN EMAIL

Email patients to remind them that they have new vision benefits and that it's a great time to
refresh their look in the new year!

Here is a suggested email template to get started.

| JUST GOT A
FRESH START

Hello,

[INSERT PRACTICE NAME] doctors and staff hope you and your loved
ones are enjoying the new year. We know how important annual exams
are for you and your family's eye health, so we wanted to remind you
that your vision benefits just got renewed! Give your eyes a fresh start
this year and come check out our new eyewear. Please feel free to

call, text, or leave a voice message at [INSERT PHONE NUMBER] to
schedule your appointment.

We look forward to seeing you soon!

Sincerely,
[INSERT PRACTICE NAME]

CREATE AN AWESOME NEWSLETTER WITH THESE TIPS:

* Did you know effective email segmentation leads to more email opens? Read more
on how to segment your email list to see better results.

* Use email to book more appointments. View this video to learn how to advertise
through email.

* Looking for ways to level up your email marketing?
Check out 5 Tips to Enhance Your Patient Newsletter

® Use an integrated email software solution to stay engaged with your patients. Did you
know Premier Program practices receive an exclusive discount on Solutionreach? Reach
out to mymarketingteam@vspglobal.com to learn more.
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https://www.solutionreach.com/blog/why-group-messages-are-better-than-mass-messages?source_url=https%3A%2F%2Fwww.solutionreach.com%2Fblog%2Fwhy-group-messages-are-better-than-mass-messages
https://www.solutionreach.com/blog/using-email-to-schedule-more-appointments?source_url=https%3A%2F%2Fwww.solutionreach.com%2Fhs-search-results%3Fterm%3Demail
https://www.vspproviderhub.com/premier/my-marketing-team/marketing-101/5-Tips-to-Enhance-Your-Patient-Newsletter
mailto:mymarketingteam%40vspglobal.com?subject=Learn%20about%20Solutionreach

F1 websteCheckup

Think of your website as your online storefront. Keeping

DID YOU KNOW?

it updated and informative can help drive new patients to O/
your practice and help existing patients get the important 90 e

information they need. Follow these tips to ensure your

of consumers use

patients see your website the way you want them to. the internet to find
local businesses?

TOP PRACTICE WEBSITE MUST-HAVES

Follow this checklist to make sure your website has what patients
are looking for:

Meet the practice section
Patient testimonials
Products or brands you carry
Insurance you accept

How to schedule an appointment

U 00000

Practice contact information including address,
phone number, and map

U

Mobile-friendly experience

Social media accounts listed

U

Website not checking all the boxes?
Check out these articles:

Six Quick Ways to Enhance the Patient Experience on Your Website

Website Best Practices: Making the Most of Your Online Storefront

Ask us about a complimentary website consultation by emailing
mymarketingteam@vspglobal.com
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https://www.vspproviderhub.com/premier/my-marketing-team/marketing-101/Six-Quick-Ways-to-Enhance-the-Patient-Experience-on-Your-Website.html
https://www.vspproviderhub.com/premier/academy360/premier-academy360/live-webinars/Website-Best-Practices-Making-the-Most-of-Your-Online-Storefront
mailto:mymarketingteam%40vspglobal.com?subject=Website%20Consultation

NEED A NEW SITE?

Set your practice apart with an eWebExtra™ W bE 1.
website from Eyefinity®. When combined with e e X ra
Eyefinity Practice Management, you can control

your schedule and allow patients to search for
available appointments online any time (even

on the same day), which then book directly into
your practice management scheduler.

SEDONA EYE CARE, PC

A Trusted Past
with Eyes on the Future.

[ CALL OR TEXT TO SCHEDQULE

978-282-4126

& ¥

TRUSTED FAMILY EYECARE IN SEDONA, ARIZONA

We are experienced optometrists passionate about your vision care.

The goal of our optometry practice is to provide you with dedicated and friendly eye care service. With that aim in mind. we will cater
to all of your vision needs, answer any eyecare questions you might have and supply you with the most up-to-date optometric
infermation and fashion eye wear and frames in order to keep your eyes clear and healthy. We are committed to excellence in serving
your family’s complete eye care needs.

What our patients are saying...

"Timely. pleasant, efficient...the whole package! Thankful to have such high-quality vision care in this area.”

This practice's homepage is a great example of the important items your website
should include. They have a clear call-to-action, contact information, patient
reviews, and website menu with the sections patients want to see.



https://www.eyefinity.com/business-solutions/eWebExtra.html

HOW TO MAXIMIZE YOUR WEBSITE SERVICES
DID YOU KNOW?

Are you getting the most out of your website package? O/
It's a great time to check in with your website vendor 70- 80 °
and discuss areas of opportunity.
of people research a company
Unsure who your website provider is or where to online before visiting the small

start? We're here to help! Reach out to us to get your business or making a purchase
. . . with them?
complimentary website audit.

Click here for our updated COVID-1g protocols

Text Us During Business Hours Book Online Call a Location Now!

(G EvEconter s, egme. smum . pme . s o

Patient Portal Patient Forms Online Store Make a Payment E

Complete, Personalized Vision Care In Sacramento
Since 1960

VSp

l 0GRAM

PR

This website features important calls to action in a clear spot at the top of the
web page. The practice also places their frequently visited pages in an easy-to-find
spot in the middle of the page.
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3 https://www.bluecorona.com/blog/29-small-business-digital-marketing-statistics



mailto:mymarketingteam%40vspglobal.com?subject=Complimentary%20Website%20Audit

ﬂ Google Your Practice CQ My Marketing Team™

THEY SAY FIRST IMPRESSIONS ARE EVERYTHING

It's true!

A strong online reputation secures your position in the marketplace, results in more
referrals, and makes it easy for patients to choose you. As the patient experience continues
to evolve, we hope to empower you to expertly respond to all feedback online and grow
patient satisfaction.

DID YOU KNOW?
“"When | ask a new patient how they found my practice,

they say Yelp. Having a 4.9 star rating on Yelp is the
most effective marketing tool that | have.”

93%

of internet users read
online reviews*

80%

of prospective patients

Dr. John Larcabal
Norwalk Family Optometry
VSP® Premier Practice

SEARCH YOUR PRACTICE ONLINE are using online
reviews to choose

Try searching online for your practice, or what a patient might a new provider®

search in your area. -

Ideas: o/o

® Your practice name

* Eye doctors near (enter your ZIP code/city) of consumers trust

reviews as much
as a personal
recommendation®

* Optometrist near (enter your ZIP code/city)

HERE’'S WHAT TO ASSESS AFTER YOUR SEARCH:
* How is your practice being presented online?

* s the information accurate, including your location
on the map?

* What do your ratings and reviews look like?

*  What themes or areas of opportunity have you identified?
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TIPS TO IMPROVE REVIEWS

Read them!

Set expectations with patients

Ask patients to leave reviews—the more
reviews you have, the better your score

Call after appointment/pickup and
check on frames and service

For more information and tips, check out the Reputation Management section of our website.

DOWNLOADABLE MARKETING RESOURCES FOR MORE PATIENT REVIEWS

EAAREeAe

REVIEW!
e 2 B

DID YOU ENJOY
YOUR VISIT?

PLEASE LEAVE US
A REVIEW ONLINE!

DOWNLOAD DOWNLOAD
SOCIAL TILE PRINT POSTER

5-STAR SERVICE: SEND A FOLLOW UP EMAIL

Dear Terry,

Thank you for your recent visit to our office. We are happy to have you as a patient. We hope you
were satisfied with your experience in our practice! If you were, we would greatly appreciate if you
left us a review on Google to let us know. Positive reviews from patients like you helps us continue
to grow and provide the best service we can.

Thank you for your support!
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https://www.vspproviderhub.com/premier/my-marketing-team/marketing-101/Managing-Your-Online-Reputation-How-to-Get-More-Reviews.html
https://www.vspproviderhub.com/premier/my-marketing-team/reputation-management.html
https://www.vspproviderhub.com/premier/my-marketing-team/marketing-101/Managing-Your-Online-Reputation-How-to-Get-More-Reviews.html

n Next Steps CQ My Marketing Team™

1. Try out these plays by downloading all of the content provided.

2. Explore the latest practice marketing toolkit—equipped with customizable digital
graphics, posters, and mailers!

3. Reach out to us if you have any questions or need help using these materials, or to ask
about additional marketing tools available through My Marketing Team.

GET IN TOUCH WITH US

& f

Website: Email: Facebook:
MyMarketingTeam.com mymarketingteam@vspglobal.com Message us
@VSPProviders

m S

©2022 Vision Service Plan. All rights reserved.
VSP and VSP Global are registered trademarks of Vision Service Plan. Eyefinity is a registered trademark, and eWebExtra
is a trademark of Eyefinity, Inc. All other brands or marks are the property of their respective owners. 99632 Classification: Public



https://www.vspproviderhub.com/swbw.html


mailto:mymarketingteam%40vspglobal.com?subject=Complimentary%20Website%20Audit
http://www.mymarketingteam.com
mailto:mymarketingteam%40vspglobal.com?subject=
https://facebook.com/vspproviders
https://facebook.com/vspproviders

